
Winning in the Age of AI 
Search

• AI is changing how people search and find information 

• More conversational, question-based queries 

• Lower clicks, but higher-intent traffic 

• Shift to deeper, answer-focused content 

• Visibility depends on AI citations 

• Strong content + UX drive conversions

Presented by: Brian Lett, SVP @ Endicott 
Call Centers



How AI Is Changing Search Behavior 
✦ GOOGLE AI OVERVIEWS ARE RESHAPING RESULTS

• Provide quick, trusted summaries directly in search results
• Triggered primarily by informational searches
• Increase the total number of daily searches
• Decrease clickthrough rates on both organic and paid listings

• Deliver more qualified traffic when users click
✦ AI AND VOICE SEARCH ARE CHANGING QUERY PATTERNS

• More natural, conversational language
• Longer, question-style keyword phrases

• Greater variation in how users search
✦ AI ENGINES ARE BECOMING A SOURCE OF WEBSITE TRAFFIC

• Volume is small but growing consistently
• Traffic tends to come from high-intent, research-driven queries



Search Has Changed

• Shift focus from link building to content creation and optimization

• Develop long-form content that answers specific user questions in depth

• Structure content with short paragraphs, clear answers, FAQ’s, stats and list formatting

• Focus blog content on high-value informational topics relevant to your target audience



Enhanced Optimization for AI Visibility
• From 10 blue links to an AI-powered answer experience

• Brands must adapt to maintain visibility and relevance

• AI reshapes how people find information

• Competitors earn mentions and citations in AI and 
traditional search results

• Without adaptation, you risk a decline in visibility and 
traffic

Why This Matters



Put Into Practice – New Era in Search
• Positioned the blog "What is BPO in healthcare" as a resource that is 

informational and can be used as a source in AI overviews.  



Healthcare Landing Page
Elements of high impact landing pages



Cross Functional Support

• Socialize sales and marketing strategy

• Create regular opportunity review

• Bring the experts

• Pipeline updates

• Recognition
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